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Instructions to Candidates: Answer Should be written in English only

SECTION-A

1. Answer any Five of the following questions. Each question carries two Marks.

(5%2=10)
a) Define Digital Marketing?
b) What are the Elements of Promotion mfx?
c) Whatis consumer marketing? ‘
'd) Define E-Tailing? ”,/ &
e)  Whatis Branding? l\
f)  Whatis SWOT Analysis?

g) Define Relationship Marketing?

SECTION-B .
Answer any Four of the follbwing.questidns. Eaéh question carries Five marks.
(4x5=20)
2.  Enumerate the differences between Goods & Services.
3.  Explain the various stages of prbduct life cycle (PLC)
‘4. Briefly Explain any three approaches to Marketing.
5. | Write a note on marketiﬁg mix. |
6. Discuss briefly the function ‘inf.luencing consumer Behaviour.
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Answer any Two of the following questions. Each question carries Twelve marks
(2x12=24)

7.  What do you mean by market segmentation? What are the various bases of market
segmentation?

8.  Define Pricing Discuss the various methods of Pricihg.

9.  What is marketing Environment? Briefly Explain the external factors affecting the marketing
decisions of a concern.

SECTION-D
Answer any One of the following question. Which carries Six marks. (1x6=6)
10. Désign an attractive logo & tagline of a product of your choice?
11. Prepareca chart of distribution channels for the following products.
i)  Fast moving consumer Goods (FMCG)
ii) Automobiles. |

iii) Branded Gold Jewellery.
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